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1 THE NEW SPA EXPERIENCE

Babor — a longtime and well-known
spa brandin Australia—has recently launched
its flagship day spa: SenSanaSpa. For Sydney
brides, this luxurious day spa offers seven
treatment rooms, a spa bath, steam roocm
and sauna, making it the perfect place to be
pampered in the lead up to your wedding,
and a great setting for a girlie hen's day or
Just to spend some time with your mum and
bridesmaids. It offers packages especially for
the bride, as well as “grooming” services
for the men. For non-Sydney brides, you
can still experience your favourite Babor
treatments at salons and spas nationwide
(it's the exclusive brand for the Golden Door
and Noosa Springs). For more information,
head to www.sensanaspa.com.au.
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1 bride-worthy, and will leave your skin soft,
1 luminous and radiant. Call 03 9551 5544
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1 THE NEW LIMITED EDITION
FRAGRANCE

Your bridal day calls for a brand new

fragrance and Yves Saint Laurent have

launched just the one for your special day

Opium, the fragrance of a royal flower,

OPIUM

Orchiddée de Chine

celebrates its 30th birthday in 2007 and o
to mark the occasion, its creators have wEgE 2
released a special limited edition version of
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the cult classic: Opium Orchidée de Chine
eau D'Orient (RRP $88). Top notes resonate
with mandarine and neroli in fresn, floral
accords and are balanced with orchid,
Jasmine and carnatnon. This gorgeous and
heady scent will have you smelling glam

and beautiful on your special day. It will be
avallable from July 2007. For stockists call : gt
02 9965 9700. '

e bbbl it



